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Credit union members get more value out of the relationship with their
primary financial institution than bank customers do.

Respondents reporting that their primary financial Respondents reporting that the financial sector
institution offers extremely good value, by primary offers extremely good value, by primary financial

financial institution type,' % institution type,' %
Smaller/ Smallers/
Credit union Big bank® regional bank Credit union Big bank regional bank
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McKinsey & Company

Six imperatives for credit unions to secure their future, McKinsey; 2024
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